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MÜkitchen unveils new products for 2020 
 
MÜkitchen is greeting a brand-new decade with brand-new products that marry high-quality standards, 
high-tech fabrics and high-concept design. 
 
A boutique purveyor of kitchen cloths and accessories, MÜkitchen has earned a following for its 
innovative products and on-trend fashion, and the new products of 2020 continue this history. “As our 
portfolio expands, we continue to build on our reputation,” explains owner Chadd Moser. “These new 
products are just one example.” 
 
The 2020 catalog features two new product lines: Nana's 100% Cotton Cloths are waffle-weave 
dishcloths inspired by the traditional items found in American kitchens of the 50s and 60s. Available in 
brightly colored stripes or an understated grey, they combine classic good looks with function. 
Honeycomb Terry 100% Cotton Towels are an innovative product that serves two functions: On one 
side a honeycomb texture for a fresh look while the terrycloth reverse provides extra 
absorbency for spills. 
 
In addition, the company has updated existing product lines with popular, on-trend design elements. 
Examples include retro food- and drink-themed prints for the popular all-cotton dish towels, as well as a 
cleverly integrated wine glass on a wine-colored Scrubsy. 
 
“Our goal with the new catalog is to provide the variety that our customers are looking for,” explains 
Moser. “Consumers are excited about the convenience of purchasing kitchen products at the grocery 
store, and that’s driving some of our design aesthetic toward fun, food-related themes. Retailers, on the 
other hand, are understandably a little more cautious, given the current retail environment. Our 
designers have done a good job of balancing these two different markets.” 
 
Founded in 2007, MÜkitchen quickly carved out new market space for its high-quality products. Moser 
says his company’s focus on fashion-forward design and innovative materials is related to its meticulous 
approach with suppliers and manufacturers. “We work directly on each product,” he says. “It’s a high 
touch strategy that pays off in quality.” 
 
A complete listing of new products and designs can be viewed at the online catalog: 
https://www.mukitchen.com/new 
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